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Abstract

Wieng Nong Lom wetland is located at the boundary between Mae Chan and
Chiang Saen districts, Chiang Rai. Its area is covered over 20,000 Rai. In accordance with
Yo-Nok historical evidence mentioned that this area was the site of the Yo-Nok Nakorn
(city), an ancient Kingdom of Lanna. There was a settlement history of several ethnic
groups, particularly the heirs, who has historical relations with the heirs in Myanmar, with
the result that this area has the potential to be a main attraction of Chiang Rai.

The research aims to study the guidelines of tourism activity plan and tourism
resources management beyond the participatory process of government and public
sectors, and local administrative agencies in Wieng Nong Lom wetland. The second aim
of the research is to study the cultural identity of five ethnic groups; Yong, Lue, Akha,
Thai-Isan, and Northern indigenous people, who live together at Wieng Nong Lom
wetland and the guidelines of sustainable tourism management to be prepared for
ASEAN Economic Community (AEC).The final aim of the research is to study the readiness
of the guidelines for those communities in Wieng Nong Lom wetland who are interested
in tourism management to get knowledge, skills and capacity to arrange and
communicate to the tourists more effectively.

The study has analyzed its content and found that there is a difference in the
basic thought of tourism development between the villagers who live in Wieng Nong
Lom wetland, and local administrative agencies. Their differences are from appearance
approach such as the landscape improvement, building and infrastructure development,
and the internal approach of their aspects to present the natural tourist attractions and
the cultural heritage in community to attract visitors. However, the tourism resources
management can be categorized in three parts, which are the tourism resources
management that can be arranged for urgent activities, need to improve, and to be
developed or restored before having the tourism management plan.

The tourism activities have included the linkage between Wieng Nong Lom
wetland, King Roman and Bor Kaew district, Laos PDR. There is a community tourism
management based on the main role of public participation to identify the guidelines
and coordinate with local administrative agencies and tourism entrepreneurs. They
encouraged the Office of Natural Resources and Environmental Policy and Planning

(ONEP) to participate in defining the direction of wetland and sustainable tourism



developments. They are able to take advantage of the ethnic group’s cultural identities
for the tourism management such as architecture, language, tradition, belief, folk play
and music, including skills, knowledge, and local wisdom identities.

Furthermore, communities can use the potentialities of community cultural
tourism management, such as Wieng Yo-Nok Nakorn of Lights presented by Lanna Arts
youth group, Ta Khao Plieng district, Kantoke Dinner, which leads to learning how to
cook, arranged by womens group, a buffalo fertilizer development of Pang Kwai
Samakkee group, and local Wieng Nong Lom fish products of a fishermans group, to
develop the community tourism. Meanwhile, the development of human capital
potentiality has shown that the language skill development program for tourism
communication, which is English and Chinese, has the post-participation evaluation
higher than pre-participation evaluation in all areas because the participants have
realized for ASEAN Economic Community (AEC) and the expanding of Chinese capital
group. They see an importance of the networking to develop the tourism by zoning the
usage area and relevant laws to support the tourism resources and be able to use the
tourism as a tool to build the strength of community, leading to sustainable and self-

reliant management while building the corporation network among the ASEAN countries.

Keyword: Tourism Management for ASEAN



