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Strengthening Upland Community

By Using Community-Base Tourism As a Tools :

A Case of Kallayaniwattana, Chiang Mai
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Abstract

The research program on building community strength in Galyani Vadhana District, Chiang
Mai Province, consists of 3 sub-projects, most of which main objectives are in compliance with

one another which include:

1) to develop the potential of tourism resources so that the value of community-

based tourism in Galyani Vadhana District can be properly added,;

2) to develop the potential of the community people in Galyani Vadhana District so
that they can manage and operate the community-based tourism by themselves;

and

3) to develop tourism routes, natural and cultural interpretation system as well as
Green Map under the concept of no-environmental-destruction community-based

tourism, focusing mainly on local resources (7 Green Concepts).

This research can be categorized as both qualitative and quantitative, with Galyani
Vadhana District as a study area, using purposive sampling method. It covers the areas of 3 sub-
districts, with 1 village drawn from each, making the total of 3 tribes from the 3 villages being as

follows:
1)  Paga-kayor tribe in Baan Wat Jan, Baan Jan Sub-district;
2)  Lisu tribe in Baan Sao Dang, Jam Luang Sub-district and
3)  Hmong tribe in Baan Dong Sam Muen, Mae Dad Sub-district.

As from a research of the above-mentioned 3 sub-projects, these 3 tribes have been
enabled to conveniently access the databases related to natural resources, ways of living,
traditions and cultures which have been collected sequentially and systematically with a specific
data collection format. Because of this, such databases can also be applied, in tourism
management, as guidelines for the development of the products that represent each
community’s identity. Hence, specific types of tourism, based on each community’s identity,

have been set up in the following manners:

® Baan Wat Jan > Community-based Cultural



Ecotourism

®  Baan Sao Dang > Community-based Cultural
Ecotourism
®  Baan Dong Sam Muen 2> Community-based Cultural

Agro-Ecotourism

This causes an initiation of the tourism development leading g¢roups in the 3
communities, community-based tourism groups, organization of group structures and a
nomination of the committee according to each individual’s capability. Some rules and
regulations have also been set, such as rules for the committee and group members, rules for
tourists, etc., knowledge and understanding about the necessary information recording, such as
minutes of meeting, income statement, etc. Leaders are aware of and give more importance to
public benefits rather than the group members alone. They have an apparent principle about
sharing the benefits the groups obtained from tourism activities for community’s public interests

development.

Apart from that, it also originated the type of tourism activities that allows tourists to
learn and exchange knowledge on ones’ ways of living as well as local wisdoms on how to live
with nature happily. There is a development of the interpretation system that emphasizes
principally on interpersonal communications. This gives the community people chances to
practice speeches that are related to self-introduction, welcome messages, caring for tourists,
tour guiding and narration as well as the farewell messages that make impressions to tourists.
Moreover, Green Map has also been obtained, under the Green Concept, through community’s
participative Green Map development process when the Map has been broadcasted on internet

which is the major public relation channel for community-based tourism.
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