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Abstract

The Co-creation of Tourism Management for Sustainable Development of

Lampang Community Identity.
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This project plan composed of 6 research projects. The objectives were 1. To
identify Lampang community identities for promote creative tourism. 2. To deveop the co-
operative network and participatory procedure of community in Lampang creative tourism
management. 3. To develop public relation media for promote the Lampang tourism. 4.
To create the community regulation for creative tourism management. 5. To develop the
corrected the community legend for tourist standard. 6. To develop human resource
management network of tourism organization. 7. To develop the standard of community
handicrafts and service for Lampang tourism. And 8. To set the strategy for creative and
sustainable travelling management from Lampang community identity. Population and
samples were Thai and foreigner of Lampang and Chiangmai tourists, leaders, communities,
business owners and personnels in Lampang tourism industries, and Lampang citizen. The
questionair, interview, and survey were the research equipments. The information were
analyzed by content analysis and statistics by statistical computer program.

The research results were : Lampang have the potential community identities for

creative tourism management. Communities and network developed the community
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regulation for creative tourism management. There were the business owners and
personnels in the tourism industries. And there developed the valuable and acceptable the
community identity handicrafts for the market. The community identity travelling routes
were set under the tourism management network :

1. Lampang municipality travelling route.

2. Lampang — Lampune - Chaingmai travelling route on Hang-chat, Koh-ka, and Semn-ngam districts.

3. Lampang - Bangkok travelling route on Sob-prab, Thoen, and Mae-prig districts.

4. Lampang-Chaingrai travelling route on Chahom, Muangpan, and Wang-nua districts.

5. Lampang - Phayoa travelling route on Muang, Mae-moh, and Ngoa districts.

6. Ma - tha districts travelling route.

There are many sub-routes in each main route areas.

On the other hands, the research created the social media for Lampang tourist
named “Group Tourlampang (the Fanpage)” by the public relation network. There was

linked  to  travelling  website  promotion  the  upper northern  province

group, www.365thainorth.com
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