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Abstract
Head of Project Piya Parnphumeesup, Ph.D.
Email bpiya@wu.ac.th
Duration 15 July 2012 - 14 October 2013

The objectives of this study wrere: (1) to assess the torism products and market potential; (2) to
assess the economic value of the old and new tourist routes; and (3) to assess the distribution of income
from tourism. The study area include: (1) Phuket; (2) Surat Thani; (3) Krabi; (4) Phang Ga; (5) Ranong; (6)
Nakhon Si Thammarat; and (7) Songkhla. This study applied the focus group as a qualitative research tool



to gain the in-depth information about the tourist routes. Excluding Ranong Meeting, each focus group in
the study area consists of at least 50 participants, generating a total of 274 participations.

The research results clearly show that the 7 provinces can generate an estimated 214,727.88
million baht for tourism income. According to the distribution of tourism income, the accommodation
sector account for the highest share of income distribution. More seriously, Phuket is facing the high
leakage rate of income flow in every tourism sector, especially the tour operator. Finally, this research
generates the new tourist routes which consist of multiple forms of tourism including: ecotourism;
agrotourism; cultural based tourism; health tourism; community based tourism; and spiritual tourism. The
new tourists routes include: (1) The new route for Ranong: The miracle of 3 Islands — Yee Pun Island -
Khang Khao Island — Ao Khao Kwai Island; (2) The new route for Phuket: Bang Neow Community — Sire
Island - Ban Riang Home Stay; (3) The new route for Phang Ga: The Islamic Way of Life — Yao Island; (4)
The new route for Krabi: Emerald pool (Sra Morakot) — Klong Tom Hot Waterfall — The Community
Enterprise of Krabi Coffee; (5) The new route for Songkhla: Songkhla City Gate — Nang Ngam Road -
Nakhon Nok Road - Nakhon Nai Road - Songkhla City Pillar Shrine — The 200-year Mosque; (6) The new
route for Nakhon Si Thammarat: Old Town Trolley Tour — Visiting the Lord’s House - Trace Back to
Samurai of Ayutthaya — Phra Maha That Worawihan Temple — The 100-year Pak Panang Market; (7) The
new route for Surat Thani: Agrotourism at Arthit’s Zalacca Garden; and (8) The new route for AEC: Halal
route - Masjid Asasul Islam - The Islamic Way of Life at Nakhon Si Thammarat — Yao Island - Lanta Island.

Finally, these new route can really improve the distribution of tourism income.
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