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ABSTRCT

The research project on “The Development of Community Based Tourism Standard in ASEAN Region towards
International Credibility” has the following objectives: 1) to survey the Community Based Tourism situation in
Thailand and ASEAN countries; 2) tostudy challenges and limitations of communities to achieve CBTstandard,;
and 3) to survey the market demand for the CBT standard using Thailand as a case. The overallproject has
been divided into three sub-themes: 1) the current state of CBT in ASEAN; 2) the challenges of communities

to achieve the CBT standard; and 3) surveying themarket demand for CBT products in Thailand.



This research used a qualitative approach to study CBT and CBT standards in the ten ASEAN countries. A
literature research was conducted, and several key experts were interviewed in Thailand, ASEAN and beyond.
The research team employed participatory approaches for data collection from tourism stakeholders such as
researchers, tourism entrepreneurs, and community members, using the Global Sustainable Tourism
Criteria(GSTC) as a framework. Also additional tourism statistics and other quantitative data has been gathered
and analyzed.

The research showed that CBT in ASEAN has been implemented with a similar aim, to increaseequal
participation of local communities in tourism development, and to be able to equally share the benefits of
tourism. CBT standard has been included in 1 in 10 of ASEAN standard. The study on challenges (conditions
and limitations) of the CBT standard revealed that management of tourism in communities was one of the
major hindrances in CBT progress for that particular community. The CBT standard can be used to assess
communities’ preparedness and capacity of communities to manage tourist sites, as well as to improve
confidence and trust with tourist markets about the quality of the CBT services and products. The research
results on market demand revealed that tourists are conscious about the impact of tourism on cultural
heritage, while entrepreneurs are more concemed about the economic and social impact on local

communities.

A policy implication of this research is that the CBT standard in ASEAN can be used as a tool to enhance
cooperation and create space for local communities in ASEAN to meaningful participate in tourism
development. The development of the ASEAN CBT standard must be implemented in tandem with the
development of the marketing strategies for CBT products in ASEAN. To achieve this, all tourism stakeholders
must be actively involved in the development, implementation and monitoring of the CBT Standard in the
ASEAN region.



