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The Study of the Potential and Value on Tourism Product
for increasing income of Uttaradit, Phare, and Nan

Province in Northern Part of Thailand
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The Study of the Potential and Value of Tourism Products for Increasing Income

at Uttaradit, Phrae, and Nan Provinces in the Lower Northern Part of Thailand

Praparsri Sripradit, Warawud Rurkwararuk, Peerasak Chaiprasart,

Wasin Panyawuttakun, and Puttapong Sroypatkasam

Abstract

The aim of this study was to investigate the development of an action plan for tourism marketing
and supply, and to investigate the tourism characteristics required for creating a policy based on a survey
of demand.

The results indicated that in Uttaradit, agricultural tourism destinations include tropical fruit
orchards such as durian, mangosteen, langsard, longon and coffee. Ecology tourism includes Phusoidao
National Park, Khlongtron National Park, Nan River National Park, Sakyai Forest Park, Sirikit Dam, and
Maepool Waterfall. Art and cultural tourism were Wat Phar Borom That Thung Yang Buddha’s Relics
temple, the Monument of Phrayaphichai, Thammathipatai temple, Phra Phutthabatyukhon temple,
Phrafangsawangkhaburi Muneenat Temple, Thatanon temple, Bo Leknamphi and Mueang Laplae.

In Phrae, Agricultural tourism sites included the Horticulture Research Centre Phrae, Mohom
Community Enterprise, Ban Thunghong and Pheamerpee. Ecology tourism destinations were Maeyom
National Park, Wiangkosai National park, Mae-jok Hot Springs, Doi Phaklong National Park, Mount
Coral, Erawan Cave and Hoylong Waterfall. Art and cultural tourism events and locations were Songkran
Festival, Komon Old Fabric Museum, Lilitphralo Cultural Park, Khum Chao Luang, Ban Patubjai, Khum
Wongburi, Sridonkham temple, Phrathatsuthon Mongkhonkhirisamakkhitham temple, Pranon Temple,
Salang temple, Phrabatmingmuang temple, Loung temple, Phrathatchohae, and Doileng temple.

In Nan, Agricultural tourism locales were Phuphayak Royal Uplands Agricultural Development
Station, Phufa Development Center, Green algae(Kai), and Wang Phrai Si Thong Orange Orchard. Ecology
tourism included places such as Khunnan National Park, Khunsathan National Park, Doi Phukha National
Park, Thumsakern National Park, Nanthaburi National Park, Maecharim National Park, Sinan National Park,
and Doiphachu. Art and cultural tourism destinations include Ban Phrakeid Museum, Suantan temple,
traditional Nan boat racing, Phumin temple, Changkham Worawihan temple, HuaKuang temple,
Phrathatchahe temple, Phrathatkhaonoi temple, Si Phanton temple, Mingmuang temple, Boonyeun
temple, Nongbua temple, Nan Riverside Art Gallery, the National Museum, Boklua Salt Well, and
Kasiblukmuangnan.

The SWOT analysis by the tourism businessmen and researchers found that in Uttaradit, the
strengths were a unique culture and life style, a bounty of art, cultural interests, and natural resources,
and convenient transportation via road and rail. The weaknesses were relatively unknown souvenirs,
tourism places, and a lack of an appropriate tourism management system. The opportunities were the
development policy of the Greater Mekong Sub region (GMS) in supporting commerce, investment and
tourism with neighboring countries, increasing of economic, and cultural tourism via the gateway with
Laos. The threats were the varieties of existing tourism products in neighboring provinces, such as
Phitsanulok and Sukhothai.

In Phrae, the strengths were unique cultural customs and life style, expertise in making products
from indigenous knowledge such as weaving, Mohom cotton fabric, furniture, local rice whiskey, as well as

convenient transportation access via road, rail and air. The weaknesses were the same as for Uttaradit.
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Opportunities were through the development policy of the Greater Mekong Sub region (GMS) in
supporting commerce, investment and tourism with neighboring countries, and increase of economic,
conservative and cultural tourism. The threats were in the varieties of tourism products available in
neighboring provinces, such as Nan and Sukhothai.

In Nan, the strengths were the biodiversity of forest and natural resources, ample agricultural
tourism sites, as well as historical, art and cultural tourism, strong support from local government, strong
stakeholder collaboration in tourism planning and development, unique and conservative customs and
cultural in the Northern part of Thailand. The weaknesses were limited transportation via road due to
mountainous terrain, and migration to big cities. The opportunities were the gateway to neighboring
countries such as Laos, China and Vietnam; the development policy of the Greater Mekong Sub region
(GMS) for supporting the commerce, investment and tourism with neighboring countries; and increasing
economic, conservative, and cultural tourism. Threats resulted from forest cutting and young age
migration, due to economic growth and development in big cities.

The survey on the attitude of tourists to Uttaradit, Phrae and Nan found that most tourists were
male, 31-40 years old, married, company employee, salary of them more than 20,000 baht/month, a
central habitat, driving own vehicle while staying at hotels and relative accommodations, a preference for
natural and historical tourism along with relaxation and general travel purposes, and receiving tourism
information through relatives and brochures.

Policy recommendations were created through stake holder collaboration with tourism
management, investment support from SME, sustainable tourism development, infrastructure
development for foreigner and Thai tourists, service and souvenir development for tourism, human
resource development for tourism, tourist business and guide registration offices in this region, year-round
tourism promotion, tourism quality and standards, aggressive marketing and branding strategies, and
tourism research such as tourist behavior, tourist attitude, tourism marketing, tourism promotion,

hospitality service and tourism management.



