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The purposes of this research were (1) to study contexts of agrotourism in Thailand; (2) to
examine agrotourist behavior from Thailand and ASEAN; (3) to identify and evaluate potentials of
agrotourism in Thailand; (4) to investigate guidelines of how to strengthen agrotourism in
Thailand by comparison with best practices; (5) to study the context of Thai agrotourism
community enterprises as mechanism for agrotourism management; (6) to study the role of the
agrotourism model community enterprises; (7) to evaluate the management standard of
agrotourism community enterprises in Thailand; (8) to develop guidelines for the enhancement
of Thai agrotourism community enterprises potential by comparison with model country with
best practices; and (9) to analyze the overall of sub-projects to propose development policies of
agrotourism and the enhancement of Thai agrotourism community enterprises potential to
support tourists from ASEAN countries.

Population were stakeholders including policy planners and analysts related to
agrotourism of public sectors, farmers/owners/entrepreneurs of agrotourism attractions,
academic experts in Thailand, Taiwan and Japan, including Thai and agrotourists from ASEAN
countries. The interviews and focus groups were conducted from the perspectives of key
informants from Thailand, Taiwan, and Japan. Questionnaire was used to collected data from
Thai and ASEAN tourists. For quantitative data analysis, statistical tools for descriptive and
inferential analysis were employed including percentage, frequency, mean, standard deviation,
and exploratory factor analysis. For qualitative data analysis, content analysis and SWOT
analysis were used to analyze data.

Research findings showed that (1) the number of agrotourists from Thailand in 2011 were
631,252 or 95.2% and 31,848 were international agrotourists or 4.8% of the total of 663,100.
Agrotourism  receipts were 24,054,304 baht including 8,911,850 baht from tourist services and
15,142,454 baht from sales of agricultural goods and products. The development of agrotourism
in Thailand was based on using agricultural areas as tourist attractions which were developed by
public sectors, private sectors and local communities. Thailand had outstanding agricultural

products, agricultural local wisdom and body of knowledge, technology, beautiful natural



resources as well as tropical climate for tourists. Most of the large agrotourist attractions of
public and private sectors had showed a high level of development and management
potentials, but most of the small attractions of private owners or communities were lack of
interesting agricultural product presentation and integrated promotion.

(2) The travel purpose of the majority of respondents were to visit agrotourist attractions
(72.75%). 32.33% of respondents had traveled for 4-5 days in Thailand and 49.88% had spent 1-
3 days in agrotourist attractions. 57.97% of the respondents arranged their own trips
independently while 12.70% arranged by study tour operators. 34.87%, 21.02%, 13.86% and
12.02% traveled with friends, family, spouse, alone respectively. Most of them (34.87%)
preferred to stay in homestays whereas 24% and 13.16% stayed in budget hotels and farm stays
respectively. They traveled in private cars (39.03%), tour coaches (22.40%) and rental vans
(21.25%).

(3) The overall evaluation of potentials of agrotourism in Thailand by indicators of seven
aspects has shown 16 low-level indicators from 51 indicators including organic process and
products, reward recognition/certification, clarity of direction signs, accommodation services, local
transport, internet access, senior and handicapped services, ability of staff speaking foreign
language, knowledge transfer activities such as exhibitions, models, billboard, brochures,
development/investment policy of related stakeholders, strengths of state agencies, strength of
private sectors, sufficiency of government budget/investment, sufficiency of budget/investment of
private sector, knowledge and skills of staff, quality control process and accuracy and sufficiency
of information.

(4) The overall evaluation of potentials of agrotourism in Taiwan by indicators of seven
aspects has shown 2 low-level indicators from 51 indicators including local transport and ability
of staff speaking foreign language. The overall evaluation of potentials of agrotourism in Japan
by indicators of seven aspects has shown 2 low-level indicators from 51 indicators including
internet access and ability of staff speaking foreign language.

(5) The study of the context of Thai agrotourism community enterprises as mechanism for
agrotourism management showed that, in 2014, there were 72,830 registered community
enterprises across the country. Among 452 tourism community enterprises, 39 were agrotourism
community enterprises. These agrotourism community enterprises were supported by various
related departments i.e. Community Enterprise Promotion Division, Department of Agricultural
Extension, Ministry of Agriculture and Cooperatives; Department of Tourism, Tourism Authority of
Thailand, Ministry of Tourism and Sports; Community Development Department, Local

Administrative Organizations, Ministry of Interior; local educational institutions and other



concerned private sectors. The four studied agrotourism community enterprises held rich
agricultural resources and touristic activities. They were keen on conserving cultures and
traditions, local wisdoms as well as environment. They are harmonious and supportive
communities. However, it was found that the agrotourism community enterprises strugsle
transportation, enterprises knowledge understanding and also collaboration problems among
related organizations. They also lacked financial support to execute the work of the enterprises.

The agrotourism community enterprise management in Thailand was done successfully
thanks to the strong committee mode. The committee included president, vice-president,
secretary, treasurer and other members. The committee was a formal group in which each
member holds the distinct responsibility. Members were usually involved in the group’s
activities. They recognized their colleagues’ importance, accept and respect each other, while
interacted as networks rather than personally.

(6) The study of the roles of the model agrotourism community enterprises in Thailand
proved that these model enterprises, which were the representatives of the 4 regions in
Thailand, played important roles as follows:

1) Leader: lead the community’s income generating, jobs creating, economic structure
transformation driving and community strengthening;

2) Educator: transmit local knowledge and wisdom;

3) Conservationist: conserve community environment and restore local cultures;

4) Problem Solver: decrease social problems as well as decrease gaps between rural and
urban communities;

5) Intermediary: integrate different cultures

(7) The evaluation on the management standard of agrotourism community enterprises in
Thailand consisted of 2 parts. Part 1 concerned basic information of the agrotourism community
enterprise. Part 2 concermed elements of evaluation and key performance indicator, including 2
aspects, 5 elements and 18 indicators. The evaluation resulted as follow. Mae Moot women group
community enterprise was evaluated as very good with 80.75 points. Bu Sai homestay community
enterprise was evaluated as very good with 89.25 points. Rak Khao Bai Sri agrotourism community
enterprise was evaluated as very good with 86.75 points. Bang Rong agrotourism community enterprise was
evaluated as excellent with 92.75 points and Osaka strawberry farm in Japan was evaluated as
excellent with 96.75 points.

(8) The guidelines for the enhancement of Thai agrotourism community enterprises
potential. It was found that in Japan, community was joined as cooperative under the support of

Japan Agricultural Cooperative Association or JA. Members took part in marketing management and



price support was commonly achieved. The JA also established research and development
organization and financial organization to support the farmers at local, provincial and national
levels. While the operation and management for agrotourism in Thailand were based on
community enterprise system. Agrotourism usually included different activities for tourists such as
farm tour, agricultural products taste and study visit. The JA system supported their members in
the aspect of marketing and distribute agriculture products therefore it should be adapted as
guidelines for the enhancement of Thai agrotourism community enterprises potential and benefit to
the members.

(9) Development policies of agrotourism of Thailand for ASEAN tourists include potential
development of agrotourist attractions, potential development of tourist services, activity
development for agrotourism, potential development of related agencies, potential development of
marketing, potential management for sustainable agrotourism, agrotourism community enterprise
strengthening, promotion for higher standard of agrotourism community enterprise, Smart Farmer
and Smart Officer support, modern technology uses, potential enhancement of agrotourism to

ASEAN level.
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