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ABSTRACT

The purpose of this research were to develop the competency in tourism
management of Nakornchum community network, Muang district, Kamphaengphet
province, Bangkhlang ancient city community network, Sawankhalok district,
Sukhothai province. Twenty two villages in Sukhothai and Kamphaengphet provinces
with potential to participate in community - based tourism activities according to
acceptable criteria were selected for investigation. Multiple - stepped fieldwork and
mixed methodology were employed to collect data in addition to workshops and
training with the two community networks and stakeholders. Two public forums were
orcanized in the area of investigation to create social communication in local
community. The research seeks common measures and approach in order to
motivate the cooperation of competency development for community based
tourism management that suitable for particular areas.

The research findings revealed the followings:

1. Three aspects of competency in tourism management that the community
must be developed for the continued success in tourism management are:
1) competency in coordination and community — based tourism management;
2) competency in tourism development, planning and working according to plan for
minimum negative impacts; and 3) competency in services.

2. The crucial factors in managing and maintaining community - based
tourism were ecological, social and cultural capitals as well as certain aspects of
human capital, e.g., friendliness and hospitality.

3. For the evaluation on the competency of tourism management training, it
found that the trainees had a higher level of knowledge and understanding of
tourism management. Also, they had a higher positive attitude towards community —
based tourism management at significance level of 0.05. Furthermore, the
community tourism network, who attended training session, passed all objectives of
training program at significance level of 80 per cent. With regard to the tourist
satisfaction evaluation, it found that the tourists had a high level of satisfaction which

became strengths of service competency for both community networks. The services



were full of hospitality, warmth and human touch. The research also found
weaknesses which were lack of skills in management and professional networking.

4. The results of e-commerce training project for Nakornchum community
and Blangkhlang Ancient City, it found that the participants were able to apply their
knowledge into practice and the level of satisfaction was high.

5. The result of tourism community network of Blangkhlang Ancient City which

included tourist spots of 22 temples, street line along Wat Phra Ruang in the East
and Sufficiency Economy Center of Bangkhlang District. The community based
tourism network of Bangkhlang Ancient City also linked to Sawankhalok District of
Sukhothai province which provide accommodation, restaurant, and other facilities For
Nakornchum community there were many historical attractions and natural spots. It
also had a variety of distinctive local cuisine. Therefore, Nakornchum community had
potential to serve the tourists because of its attractions, restaurants, accommodation
and facilities. The tourism network in this community consisted of 10 historical
temples and ancient temples, Nakornchum Retro Market, San Jao Pho Suea (Shrine),
Baan Hang King Rama V (Rama V’s Summer House), Phra Ruang Hotspring and

Kamphaeng Phet Historical Park.

The community-based tourism is the cultural heritage leamning centre, such as;
the Buddha amulet learning centre, ancient compressed rice making, dessert wrapped
making and other local delicacies which had root from other culture that came to settle
in Nakornchum. The result of this findings had motivate local community to be
interested in finding out more about Baan Hang King Rama V (Rama V’s Summer
House) which used to be the working place of Pha Pho, later the wood factory of Lam
Sam family. The teak wood Thai - Western contemporary architectural style with fine
craftsmanship is in degraded condition today, Kampeangphet province and Nakornchum
residents are finding ways to conserve it. The findings are being linked with the existing
destinations that are of important to Kampeangphet province, such as, Phra Ruang
Hotspring and Kamphaeng Phet Historical Park which connect the community-based
tourist destinations with the existing destinations; therefore it creates a new

alternative tourism for the society.



It is recommended that the guidelines to develop competency for the
community include the development of horizontal collaborative scheme under
mutual trust among state, private and public sectors. It was noted form this
investigation that community — based tourism management was a multi-disciplinary
approach that use the knowledge of understanding of the society which is an
important factor strategically towards the competency of local community for
tourism management. This type of research process initiates the new approach of
networking and ability to work in 22 villages which satisfy the tourism community of

both provinces.



