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Abstract

The objective of this research project was to develop guidelines in developing
sustainable creative walking streets in Chiangmai and Phuket Province. Four research
sub-projects were included in this project and the integration of research findings of
these sub-projects was conducted to form guidelines in developing sustainable
creative walking streets in Chiangmai and Phuket Province. The details of these 4
research sub-projects were shown as follows:

Research sub-project 1: The first sub-project was aimed to study key
success factors of walking street model in Guangzhou and Hangzhou, China by using
questionnaires and interviews to collect data. The findings showed that key success
factors of walking street model included the cultural and historical components,
physical and environmental components, product zoning plan, the administration of
the public sector and stakeholders, innovation management and all dimensions of
sustainable development of walking streets.

Research sub-project 2: The second sub-project was designed to study

stimuli response and tourist behavior towards walking streets in Guangzhou,



Hangzhou in China and Chiangmai and Phuket by employing questionnaires in
collecting data with tourists of these four walking streets. The research findings
revealed that food product line of marketing stimuli, tourism sensory and intellectual
experience, monetary and functional value, destination awareness, destination image
and satisfaction were found to influence tourists’ loyalty towards the walking streets.

Research sub-project 3: The third sub-project was designed to study
marketing innovation of walking street entrepreneurs for gaining acceptance of
foreign and Thai tourists through questionnaires, depth interview and focus group.
The findings showed that marketing innovation and competency/potential of walking
streets influenced innovation adoption and tourists’ overall satisfaction and
behaviors.

Research sub-project 4: The fourth sub-project was conducted to study
sustainable creative strategies of food, shopping and cultural tourism product lines in
walking streets of Chiangmai and Phuket. The quantitative findings indicated that the
creations of food/drink product line, shopping product line and cultural tourism
product line were found to influence innovation adoption and tourists’ overall
satisfaction and behavior. Moreover, the creations of food/drink product line,
shopping product line and cultural tourism product line were related with innovation
adoption and tourists” overall satisfaction and behavior.

Moreover, the depth interviews were conducted with 30 entrepreneurs,
officials of public sector and tourists of the walking streets in Chiangmai and Phuket.
The findings revealed that key success factors included (1) local handicrafts and
foods (2) readiness of local communities (3) the distinction and varieties of cultural
products and activities (4) product price and courtesy of local communities. In
addition, the management of walking streets should focus (1) the cooperation and
support from all sectors (2) the cultural and architectural authenticity (3) the location
(4) the zoning (5) traditional and cultural activities (6) the regulation specification for
entrepreneurs (7) the environmental management of walking streets.

The research findings of these 4 sub-projects were integrated to form 9
guidelines in developing sustainable creative walking streets in Chiangmai and Phuket

provinces as follows: (1) establishing provincial policy for developing walking street;



(2) choosing suitable location for walking street development; (3) creating
conservative cultural and historical values for the walking street; (4) setting up
administration and management of walking street; (5) developing physical and
environmental features of walking street; (6) building identities, product positioning
and images for Chiangmai/Thapae walking street, and creating marketing stimulators
for the Phuket/Thalang Road walking street; (7) creating innovative marketing
strategies for each product lines; (8) determining sustainable creative marketing

strategies; (9) determining suitable assessment policies for walking street.



