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Human Capital Development Policy and Strategy of Creative Thai
Gastronomic Tourism for Active Beach Tourism Clusteraccording to

ASEAN Economic Community (AEC)
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Abstract

The research’s main aim is to synthesize the knowledge of human capital
development policy and strategy of creative Thai gastronomic tourism for Active Beach
tourism cluster according to Asean Economic Community (AEC) and also to formulate the
tourism policy, strategy, and format. Apart from this, the researcher also produces handbook
on tourism business and gastronomic study in order to transfer the knowledge on human

capital development in promoting the Thai gastronomic tourism.

This research finds that factors contributing to success of Thai local gastronomic
development should include collaborations of all stakeholders in local communities, state
and private sectors. Such achievement will lead to economic and social development and
will also bring tourists’ satisfaction. It is therefore important to create the gastronomic
tourism network, particularly in the local areas, by developing food package and cultural
tourism route. The factors also comprise product and market choice, the area situation’s
analysis, market position, and brand creation for the selected food, preparing for the Asean
Economic Community (AEC). It is also important to have gastronomic experts and related
agencies to deliver knowledge, and help promoting the Thai culinary and give suggestions to

tourists.

The guidelines to formulate policy and strategy and to create the format in human
capital development of creative Thai gastronomic tourism for Active Beach tourism cluster
according to Asean Economic Community (AEC) consist of analysis of area’s readiness in
terms of infrastructure, facilities, services, human resources, state’s policy, and directions of

strategy’s implementation.



